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Sunseeker Predator 68'
Affluent boaters, yacht owners, yacht show attendees

News & Email Blasts    Listed on All Major Platforms

Adjust your date range above ^
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Top 6 Regions on Social Media

26.46%

17.67%

16.50%

15.67%

15.26%

8.44%

New York Florida Massachusetts

New Jersey Maryland Connecticut

_______________________________________________________________________________

_______________________________________________________________________________

Age Demographics

0.08%

7.48%

26.76%

34.96%

30.73%

18-24 25-34 35-44 45-54 55-64

Discover the Best Boating Spots in New England: Late
Summer and Fall 2025

94 66 4.15%

Welcome Aboard — Where Power Meets Comfort –
Sunseeker Predator 68' in NY

269 45 4.69%

FLIBS 2025: Attendance and Sales Metrics Guiding the
2026 Market OutlookNo title found

112 14 2.93%

A Pawsitive Adventure: Boating with Your Dog in 2025 101 11 2.55%

Subject Line Opens Clicks Click Rate

How effective have the ads been?

CTR (%)

9.02%

The total number of ads served

Impressions

48,135

Total clicks from targeted ads

Clicks

4,344

View the Past Email Campaigns

Featured in Every Email Blast

805
Emails Sent

576
Opens

3.56%
Click Rate

136
Clicks

Total Paid to Google & Facebook

Spend

$ 279.23

Total Ad Performance & Traction

A blended breakdown of Paid Web Ads & Social Media

Cost to reach 1,000 prospects

Average CPM

$ 5.80

Average cost per click across all ads

CPC (Link)

$ 0.11

2

https://us12.campaign-archive.com/?u=65e6d0b2406f37560dee9949b&id=4e106c8740


Notes

View Competing Listings

3

https://johnreillyyachts.com/yachts/?exclude_sold=1&make=Sunseeker&min_length=57&max_length=79&min_year=2009&max_year=2020&min_price=550000&max_price=2003000#038;make=Sunseeker&min_length=57&max_length=79&min_year=2009&max_year=2020

